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A provincial capital asserting itself as the capital of the Alps

Innsbruck Tourismus has developed into an effective marketing organization

‘Innsbruck Tourismus’ has come a long way since tourism first took off in the area. Today it is one of Austria’s major tourism associations with 25 surrounding holiday villages representing ‘Innsbruck’, jointly promoting summer as well as winter holidays in a region which combines both culture and nature like no other.

The ‘Traveller’s Guidebook to the Provincial Capital of Innsbruck and its Surroundings’, published in 1835, saw the first Innsbruck city guide appear in print. It was the town’s convenient location at the Brenner pass’ north-south axis of the Alps, the fashion for going on summer holidays and the advent of mountaineering that started around the middle of the 19th century, together with a romantic yearning for a ‘natural lifestyle’ which marked the beginning of tourism.

This major increase in tourism was readily met by the Innsbruck municipal council in 1888, when a ‘Commission for the Betterment of Tourism’ was founded and allocated 500 florins from the municipal budget. Since then the tourist association for Innsbruck and its holiday villages – Innsbruck Tourismus – has become one of Austria’s largest tourism associations and is among the very few in Europe able to offer holidays that combine city flair and rural charm.

Two large international sports events, namely the 1964 and 1976 Olympic Winter Games, definitely played a decisive role in putting the Tyrolean capital on the map, not only in Europe but also overseas. During peak years the former ‘Tourism Association for Innsbruck/Igls and surroundings’ recorded 1.4 million guest overnights. Today Innsbruck Tourismus reports 2.1 million overnights, almost equally divided between winter and summer seasons.

Innsbruck was also among the first tourism associations to recognise the potential of regionalisation and the merging of smaller neighbouring communities. Since 2004, Innsbruck Tourismus has comprised the town itself plus 25 tourism destinations located to the south and west, including the Sellrain Valley and Kühtai, Austria’s highest ski resort.

The tourism association is a public body with the core task of promoting regional tourism, together with the two strong umbrella brands ‘Innsbruck’ and ‘Tirol’. The members of staff at Innsbruck Tourismus – many of them positioned in regional tourist offices – are not only involved in marketing matters but focus also on proposal development, including the promotion and improvement of tourism infrastructure as well as support for sport and cultural events, congress and incentive tourism.

With its annual budget of approximately 12 million Euros, Innsbruck Tourismus contributes towards the maintenance of cable cars, lifts, snowmaking facilities, hiking and cycling tracks, golf and wellbeing/spa facilities. To make sure that guests all around the globe get the right impression of Innsbruck and its 25 holiday villages, Innsbruck Tourismus organizes or participates annually in some 100 marketing events in 15 countries. In this promotional activity, strong partners such as airlines, travel agents and tour operators, together with local advertising bodies Tirol Werbung and Österreich Werbung, play major roles.

What will the future bring? As Dr. Karl Gostner, President of Innsbruck Tourism, points out, ‘In recent years the city’s infrastructure has been upgraded at an unrivalled scale. Innsbruck now scores with top quality features ranging from state-of-the-art lifts and cable cars to the extensive renovation and refurbishment of museums, together with new architectural landmarks.’ Gostner is pleased to add that: ‘It is especially the cutting edge design of the most recent constructions that continues to attract much attention from the media and draws the crowds, namely the Bergisel Ski Jump, the Nordkette funicular railway, the Rathausgalerien mall and townhall together with the new look of Maria-Theresien-Strasse, featuring the Kaufhaus Tyrol shopping centre designed by David Chipperfield.’

In addition, Fritz Kraft, Managing Director of Innsbruck Tourismus points out: ‘It is however not only tourism hardware that is of significance to us, but also the numerous prestigious events that add to the town’s special charm and which we will continue to support. In particular the internationally renowned Innsbruck Festival Weeks of Early Music together with the Ambras Castle Concerts, the Easter Festival, and the Innsbruck Summer Dance Festival make a vital contribution to Innsbruck’s reputation of being a cultural hub in the heart of the Austrian Alps.’ And, not to forget, numerous preparations are already underway in the run up to the 2012 Winter Youth Olympic Games, a prestigious event that will make Innsbruck the first city ever to host Olympic Games three times and provide yet another opportunity to score on an international level with state-of-the-art sports facilities and genuine hospitality. 

Information: Innsbruck Tourismus, tel. +43-512-59850, fax +43-512-59850-107, office@innsbruck.info, www.innsbruck.info
Innsbruck Tourismus

Silvana M. Giuliani

International Marketing & Press

Tel. +43-512-59850-123

s.giuliani@innsbruck.info

