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Press Release

Ambassadors to the world

Innsbruck Tourismus: marketing, information and sales for 26 locations

It is hardly surprising that Innsbruck Tourismus is one of Austria’s major tourist associations, as it is the umbrella organization for 26 holiday destinations: namely, the town of Innsbruck - twice host to Olympic Winter Games - and its 25 surrounding Holiday Villages, which together generate 2.2 million overnight stays and attract a further 4 million day visitors.

The exciting challenge for the marketing team of this non-profit-organization is to appeal to typical holidaymakers as well as promoting city breaks and successfully presenting top-class cultural events, great shopping and conference facilities. It also promotes skiing, snowboarding, biking, spa breaks and the Alpine mountain experience. Innsbruck Tourismus focuses not only on major markets in its immediate vicinity such as Germany, Austria and Italy but also on Asia and the USA, the latter two incidentally holding 4th and 5th position in the statistical ranking of nations.

The Innsbruck Tourismus marketing experts – in cooperation with strong partners from cultural, sports and travel organizations, airlines, incoming agents, Tirol Werbung (Tirol Tourist Board) and Österreich Werbung (Austrian Tourist Office) - attend tourism fairs, press conferences and travel workshops. Furthermore hundreds of journalists and travel agents are shown every year the unique, the stunning and the new attractions of Innsbruck and its Holiday Villages.

Despite the Internet and mobile phones there is nothing like getting information first-hand from a real person. This is why the team at the downtown Innsbruck Information as well as staff of the Tourism Offices at the surrounding Holiday Villages have got their hands full providing tips and advice and assisting guests with organizational matters for a great holiday experience. The team also dispatches brochures and attends to telephone, email and letter enquiries from all over the world.

The third pillar supporting the region’s tourism services is the Innsbruck Information und Reservierung GmbH. The focus of this subsidiary of Innsbruck Tourismus is on sales and the worldwide distribution of the services available in the 26 locations, including hotel bookings, guided city tours and special holiday packages.

These three components guarantee a fast link between customers and services on offer: advertising, sales promotion and public relations at international marketplaces.

Comprehensive customer information and sales are handled by Innsbruck Tourismus, Innsbruck Information and Innsbruck Reservierung.

Not forgetting the Association’s support of its members, because after all it is suppliers such as hotels and other accommodation providers, convention venues, gastronomy and local event organizers who play a vital role in high quality tourism. Supporting these sectors is one of the duties of Innsbruck Tourismus, as is to continuously promote and to some extent provide financial support to local infrastructures. This, together with an internationally competitive role in the fields of sports and culture, ensures that Innsbruck will continue to play a major part in the global tourism scene. Furthermore Innsbruck Tourismus has a holding in Congress und Messe Innsbruck GmbH, as well as in a number of cable car companies of the Innsbruck Olympia SkiWorld.

Information: Innsbruck Tourismus, tel. +43-512-59850, fax +43-512-59850-107, office@innsbruck.info, www.innsbruck.info
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